
 

  

te de transformation digitale et 

d’essor de l’IA, solocal 

annonce la modernisation de 

son identité de marque et 

celle de pagesjaunes – pour 

clarifier leur rôle, amplifier 

leur complémentarité et renforcer 

leur proximité avec les 

professionnels et le grand public. Un 

repositionnement ambitieux, 

incarné depuis le 3 novembre dans 

une campagne TV nationale diffusée 

sur BFM TV et France 2.  
  

  

 
 

 

As per the Liquidity Providing Agreement signed between Solocal Group (FR001400SA10), and Natixis Oddo BHF, 
the following assets were held by the liquidity account as of 30 June 2026: 

- 60,557 Solocal Group shares; and 
- € 85,864.8 

 

As a reminder, at the date of signing of this agreement, the following assets were allocated to the liquidity account: 

- 239,822 Solocal Group shares; and 
- € 429,583 

 

The following transactions were executed from 1st January 2026 to 30 June 2026: 

- 797 buy transactions 
- 582 sell transactions 

 

Over the same period, volumes exchanged represented: 

- 134,381 shares and € 568,439 bought  
- 96,300 shares and € 410,856 sold 
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Solocal - www.solocal.com  
solocal is the leading partner for SMEs and very small businesses in France, and pagesjaunes is the trusted media platform that is both 
useful to consumers and essential to businesses.   
As France’s leading digital marketing company, solocal supports local businesses — mid-sized companies, SMEs, very small businesses, major 
retail networks and public authorities — in their digital transformation and business development. Every day, hundreds of thousands of 
companies across France rely on its solutions, including online presence management, website and e-commerce creation, and digital 
advertising. Through pagesjaunes, its iconic brand, solocal helps internet and mobile users find the professionals that best meet their needs. 
With solocal+, launched in January 2026, the Group now offers a unique data and advertising solution on the market. Leveraging scalable 
technology platforms, geolocated data, a large audience reach and a unique sales coverage across France, solocal collaborates with leading 
global technology platforms (GAFAM) to maximize the performance of its digital services. Its subsidiary Regicom further strengthens this 
offering by providing local businesses with high-performance solutions in e-commerce, project management and digital strategy. 
Together, solocal and Regicom are committed to energizing local economies by delivering innovative and high-impact digital tools. 
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