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Disclaimer 

This document contains forward-looking statements. Although Solocal Group believes its expectations 

are based on reasonable assumptions, these statements are subject to numerous risks and 

uncertainties. Important factors that could cause actual results to differ materially from the results 

anticipated in the forward-looking statements include, among other things: the effects of competition, 

usage levels, the success of investments by the Group in France and abroad, and the effects of the 

economic situation. 

 

A description of the risks borne by the Group appears in section 4 "Facteurs de risques" of the Solocal 

Groupôs "Document de Référence" filed with the French financial markets authority (AMF) on 15 April 

2014. 

 

The forward-looking statements contained in this document apply only from the date of this document, 

Solocal Group does not undertake to update any of these statements to take account of events or 

circumstances arising after the date of said document or to take account of the occurrence of 

unexpected events. 

 

Accounting data presented on an annual basis are in audited consolidated form, but accounting data 

indicated on a quarterly basis are in unaudited consolidated form. 
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Solocal a new business profile 

Post LBO restructuring with a debt reduced from ú2,0bn to ú1,2bn in 3 years 

Strategic reset of the business  
and execution of ñDigital 2015ò transformation plan  

CONTAINED PRINT DECLINE 
at 17% with slow eroding margin at 45% 

STRONG INTERNET BUSINESS 
Sizable with 67% of Group revenues 
and profitable margin at 39% 

Building unique online local 

business content for 650K clients 

Partnerships with global online giants 

Leveraging strong direct audiences on 

desktop and mobile 

New positioning as a pure online 
local communication business 

Reorganization by 6 verticals to better 
meet client online communication needs 

And compete with vertical market places 

Gross debt respectively at 12/31/2011 and at 09/30/2014 

Around ú1Bn revenues on a full year basis 

Print decline and Normalized GOM ratio for the first 9 months 2014 

Internet revenues and Normalized GOM ratio for the first 9 months 2014 

~ú1BN  

REVENUES  
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Our mission 

Simply connect people 

with local businesses 
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What we do for our client 

WE MANAGE ONLINE LOCAL PRESENCE 

Business Units 

WE CREATE ONLINE BUSINESS CONTENT 
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Strong digital audiences and accelerating growth 

VISITS 
(million) 

+17% Record growth 

Internal source : quarterly evolution of total group audiences for fixed and mobile Internet 
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Mobile: growing engagement and revenues 

+53% 

+63% 
334 

510 

Revenues 
(ú million) 

ú45M 

ú63M 

22 

30 

Downloaded 
Apps 
(million) 

  

    

    

    

    

    

    

2012 2013 2014 

Audiences 
(million visits) 

  

  

Internal source :  audiences for total Group on fixed and mobile Internet , apps for total Group downloaded 

The figures for 2014 are estimated by the company.  

~+35%e 

~85e 

~36e 

~688e 
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1Source:  Nielsen Médiamétrie indicator ï August 2014 ï reach global (Internet fixed and mobile) 

Number of unique visitors of a website, expressed as a percentage of the population of reference for the denominated month, ie number of internet users  

(Ratio: Number of deduplicated unique visitors  of a groupôs internet sites over a month / Number of active internet users over the same month). 

5 GLOBAL 
REACH 

(Internet fixed 
and mobile) 

REACH 

42% 9th 

REACH 

20% 29th 

REACH 

11% 86th 

Top 5 in France audience with 3 brands in top 100 
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Specialized marketplaces to add  

relevant expertise and in depth content  

VNew online appointment 

scheduling platform for 

doctors, launched in 

November 

 

VSpecific sales & marketing 

team 

 

VCombines strong and unique 

PagesJaunes audience with 

specialized scheduling platform 

 

 




